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SINGAPORE ART WEEK 2026

SAW

SINGAPOREARTVVEEK

. 2026
&, Y20
&7 Wi £
(\'vi’)‘*

Nick Jonas | Zhu Zhu | Ha Ji-won
Collector Curator Artist
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CONTEMPORARY ART EXPRESSIONS

POP MART x National Museum of Singapore x STB CHAGEE x Asian Civilisations Museum x STB
SKULLPANDA CAGE-UNCAGE Singapore Garden of Senses: A Tea Reverie



CHANGING
TRAVEL &
CONSUMER
LANDSCAPE
TODAY




CHANGING
TRAVEL &
CONSUMER
LANDSCAPE
TODAY







Image credit: Universal Music Grou

MS2040 e
SHIFT #1: -l
LONGER TERM ...
PARTNERSHIPS . .

Nick Jonas' Social Campaign at
Singapore Art Week
(2026)

OneRepublic’s Video for
Instrumental Track ‘Singapore’
(2025)
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SEAS(INS

MADE IN SINGAPORE

Summer adventures allyear round. '
Enjoy 15% off attractions and tours
with Visa on Pelago.

Passion Made Possibie

Save while

= @_ dining out in
| Singapore with

n l 'I' Grab Travel Pass.
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PLAY.GROUNDS
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IN SINGAPORE

PLAYGROUNDS —— MADE IN SINGAPORE
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PLAYGROUNDS MADE IN SINGAPORE
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EARLY
CAREERS
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FAMILIES
WITH KIDS
CAMPAIGN



3 i3 Claude

4, New Chat

38 Apps v
7

Claude Sonnet by Anthropic

% Images
=) Documents

2 Projects Travel destinations in Asia

2, Search Chat 4 = Tools \(

Help me write Learn about Analyze image
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DISCOVERY
CULINARY CULTURE
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Passion >
Made What's Happening
Possible

Neighbourhoods

Things To Do

Travel Tips

GET RECOMMENDATIONS Q & Global

.‘a %\
FEAST

Heritage. Made in
Singapore.

Whether you're hunting for mouthwatering food, stories or
architecture, explore the vibrant cultures and rich heritage
of Singapore and create your own adventures.

DISCOVER TOP CULTURAL EXPERIENCES —

What's Happening
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MAY '26
Hari Raya Haji

Muslims in Singapore remember their faith with
prayer and reflection during Hari Raya Haji, also
known as the Festival of Sacrifice

FIND OUT MORE —
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Creator Residency

Families With Kids Campaign Singapore Art Week 2027
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